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Today’s Discussion

Who?
Identifying your target audience and sectors that you want to work with

What?
Developing targeted content that will resonate with your audience

Where?
Identifying the best place to post content that reaches your target audience and 
gets your message across
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Today’s Discussion

When?
According to a consistent posting schedule that’s realistic and works best to reach 
your audience

Why?
To utilize social media as a tool to educate, engage and inspire members of your 
community

But…HOW?!?
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Why is it important to identify a target audience?

Who? Identifying Your Target Audience

Creates authenticity in your 
messaging

Supports your vision/brand

Guarantees an engaged 
audience

Sets your coalition up as the 
local subject matter expert
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What?
Developing targeted content that will resonate 
with your audience.

Types of Content:
• Graphics & Featured Posts
• Videos & Reels
• Community Updates and Events
• Articles or Links to Blogs
• Live Videos
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The Best Place To Post Your Content
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When?
When to start? When to post?



8

Why?
• Educate, engage & inspire
• Increase coalition awareness, membership, 

and event attendance
• Create new partnerships
• Connect with your community
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But HOW??

How to Identify Trends

Analyzing Metrics

Best Practices on Content Creation

Examples from the Field
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IDENTIFYING TRENDS
Branding: Creating Organization’s perception by 
using logos, graphics, design, or a consistent 
theme that aligns with an organization’s mission 
and values throughout all marketing efforts.

Messaging: Communicating your organization’s 
values and mission through verbal and nonverbal 
messaging.
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Did you know you only 
have 6-8 seconds to grab 
someone’s attention on 
Social Media? This is why 
what you post matters.
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HOW TO IDENTIFY TRENDS
Look at other organizations’ content.

• Do not be afraid to use the resources that are right in front in you.
• Search through trending hashtags related to your organization.

#CADCA #OpioidCrisis #MentalHeathMatters #SuicidePrevention #SubstanceUse

• Scroll through your followers and research the content they’re putting out.

Research. Google is your friend.
• Sometimes a quick google search on what’s trending will 

show you what other brands are doing. 

Take time to scroll through Social Media.
• Trends are trends.
• The content does not have to be strictly related to the prevention field.
• Find a way to tailor those trends to your content.
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“How does this apply to my coalition?”

“How can I use this trend to reflect my 
message?”

“Is this trend relevant to my purpose?”

Always Ask Yourself A Few Questions
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ANALYZING METRICS

After posting your content, tracking metrics is 
one of the best ways to see how your content is 
being received and if your content is reaching 
your target audience. 



15

Analyzing Metrics: HOW TO
The easiest way to analyze metrics is to use each Social Media platform 
metrics tool. 
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HOW TO ANALYZE 
METRICS: INSTAGRAM
Open Instagram and choose your post.
Once you’re on the post, click insights and the metrics 
will be shown. (Must have a professional account)

You can then use those metrics to determine how your 
content is performing and being received.

Don’t be discouraged if your content is 
not performing as well as you expected.
All things take time, especially organic growth on 
social media.
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HOW TO ANALYZE 
METRICS: FACEBOOK
Facebook makes it easy to check your page 
analytics right from your phone.

Like Instagram, Facebook provides an in-depth analysis of 
your audience, including age group, gender, and location.

Facebook Analytics (Meta Business Suite) provides you 
with the opportunity to track the best time to post and 
reach your target audience. Knowing when your audience is 
online can be crucial when posting your content.
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Content Creation
Best Practices

Capturing Photos

Work with what you have

More is more

Lighting is key

Optimize for best quality

Get a variety of shots
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Content Creation
Best Practices

Creating Video Content

Same rule applies:
Work with what you have

Sound quality is more 
important than video quality

Find people who are 
comfortable in front of the 
camera

Keep editing simple
Make small investments
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Creating Graphics
Canva Pro is free for all non-profits!

Make consistent branding easy

Use templates for inspiration

Experiment with different features





Click to edit 
Master title style

22



Click to edit 
Master title style

23



Click to edit 
Master title style

24



Click to edit 
Master title style

25



Click to edit 
Master title style

26



Click to edit 
Master title style

27



Click to edit 
Master title style

28



Click to edit 
Master title style

29



Click to edit 
Master title style

30



Click to edit 
Master title style

31



32

CADCA Resources & Links
This webinar recording will be available on the CADCA webinar Wednesday 

page in the days following.

Resources and slides are posted here: 
https://www.cadca.org/resources/cadcas-2021-webinar-wednesdays

Interested in becoming a Member?
Become a CADCA Member Today! | CADCA

If you have additional questions, please email membership@cadca.org or 
call 703-706-0560 ext. 261

Please be sure to complete the evaluation: 
https://research.zarca.com/r/aMPvrn

https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.cadca.org%2Fresources%2Fcadcas-2021-webinar-wednesdays&data=05%7C01%7Crugrinic%40cadca.org%7Ce7e1229f49db4be24d1708da9be08da1%7C4523e3ee11314a6ca8a8b8a25ce02528%7C0%7C0%7C637993686005732276%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=63q%2BFRVJBiJe6pgbQ7vOJBCPqBG%2BnMuIUGzgsnK8%2BbM%3D&reserved=0
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.cadca.org%2Fmembership&data=05%7C01%7Crugrinic%40cadca.org%7Ce7e1229f49db4be24d1708da9be08da1%7C4523e3ee11314a6ca8a8b8a25ce02528%7C0%7C0%7C637993686005732276%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=DMMYuNQmkRzMjuxTS4SJmVPuMOEUWAlw%2BuP8td45gXw%3D&reserved=0
mailto:membership@cadca.org
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fresearch.zarca.com%2Fr%2FaMPvrn&data=05%7C01%7Crugrinic%40cadca.org%7Ce7e1229f49db4be24d1708da9be08da1%7C4523e3ee11314a6ca8a8b8a25ce02528%7C0%7C0%7C637993686005732276%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=y9mEHoDh0hSKk9mjYMGq0l7kbtK99TAT96BUG%2FlXUqE%3D&reserved=0


33

QUESTIONS?
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