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Regardless of location, Rx abuse and the tragedies associated 
with it affects families and communities and impacts the work of 
schools, government institutions and faith- and community-based 
organizations. All too often, it takes tragedy—a teenager or young 
adult dying from an overdose of a prescription medication that 
was obtained illegally—to jump-start a community into action. 
Community coalitions effectively meet such challenges because of 
their ability to bring together the right players.

This skill becomes obvious when coalitions take the 
lead in creating large-scale events. These activities 
are capable of bringing a community together because 
they attract press attention, involve more than one 
segment of the population and engage key leaders, 
and by so doing, offer coalitions the possibility of 
moving communities from awareness to action. 

The Rx Abuse Awareness Day Tutorial provides a 
framework that can be adapted by coalitions as they 
craft and launch community events. Use this document 
as you would a planning notebook. Throughout, 
you’ll find that we’ve left space for you to fill in the 
blanks, write down notes and organize your thoughts. 
Full-sized versions of these worksheets are on your 
Toolkit CD. The strategies reflect lessons learned 
from community coalitions that are actively engaged 
in implementing Rx abuse awareness events. This 
Tutorial’s framework is based on CADCA’s Strategizer 
49: Community Briefings: A Prevention Tool for Communities.

Rx abuse awareness day

tutorial

“Adults—Parents and caregivers—really maintain 
and control the environment in which teens 
interact with these medicines. We feel it’s very 
important to educate adults.”

Cindy Schaider  
Executive Director, Casa Grande Alliance 

Casa Grande, AZ



• Speakers 
• Press spokespersons
• �In-kind services (collateral preparation –from 

writing to printing)
• Staffing for the event
• Funds to pay for a venue

The “who” of partner recruitment heavily depends on 
an event’s goals and objectives. That being said, broad 
assumptions can be made about the type of partners 
that should be engaged. The chart that follows will 
help you identify partner types, roles and points-of-
contact. We’ve provided examples to get you started.

Full-sized versions of these worksheets are on your Toolkit CD.

engage the right partners
Prescription drug abuse prevention and intervention involve a wide range of players.  
As in all events that coalitions plan, partners can be asked to supply:

confirm the event’s goals, objectives and timing
It’s a fact that Rx abuse has received significant attention over the past few years 
due to a substantial rise in prescription medication abuse. There is a wealth of 

information, toolkits, collateral, videos and blogs that can effectively help coalitions create 
targeted, prevention and intervention events. Perhaps the biggest challenge is to identify the 
tools that are best suited for your community without re-inventing the wheel.
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1
set the stage

The first step is to convene a planning team that 
accurately represents your community. Team 
members should include agencies and individuals who 
are not only touched by the problem, but could lend 
credibility to the issue. Recruit the following players:
• Prevention professionals
• �Medical community (doctors, nurses, pharmacists, 

clinic directors/counselors, etc.) 
• �Educators (representing middle and high school and 

universities)
• Clergy
• �Treatment program administrators and outreach 

coordinators
• Law enforcement officers
• Parents, grandparents and other family members
• Teens/young adults

A coalition can obtain buy-in on an event’s goals, 
objectives and timing once the planning team is 
assembled. The chart below provides sample goals, 
and we’ve left room for you to add your own. Take a 
look at the first goal—we’ve provided an example of 
this chart in action.
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Goals and Objectives
UA coalition can obtain buy-in for an event’s goals, objectives and timing once the planning team 
is assembled. The chart below provides sample goals, and we’ve left room for you to add your own. 
Take a look at the fi rst goal—we’ve provided an example of this chart in action.

the goal of 
this event is to:

objective—how the goal 
will be accomplished timing 

raise awareness among 
the general population

• Walk-a-thon against Rx Abuse
• Rx abuse prevention concert 
• Wall of memory 
• Town hall meeting
• Drug take-back event 
• Family or community health fair
• Press conference
• Hospital open house

•  Event should be held to mark a 
specifi c time during the school 
year—in the fall, near prom time, 
etc.—to ensure student and educator 
participation

•  Launch the event before the winter 
holidays in connection with drunk 
and drugged driving

•  Consider launching during 
National Medicine Abuse 
Awareness Month in October.

engage target audiences:
Parents, pharmacists, doctors, 
veterinarians, hospitals/clinics, 
pharmaceutical companies, 
politicians, law enforcement, 
realtors, senior communities, 
educators, teens, young adults

promote a particular 
activity 

promote the passage of 
specifi c legislation

promote the launch of a 
new initiative

recognize the value of 
treatment and prevention 
working together to 
address rx abuse

acknowledge the 
existence of a newly-
formed partnership that 
will effectively address 
community rx abuse

goal:

goal:

goal:
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Partner Worksheet
The “who” of partner recruitment heavily depends on an event’s goals and objectives. That being said, 
broad assumptions can be made about the type of partners that should be engaged. The chart below will 
help you identify partner types, roles and points-of-contact. We’ve provided examples to get you started.

the goal of 
this event is to: partner types partner role 

specifi c partners 
(organization & 

point of contact)

raise awareness 
among the general 
population

• Parents and teens 
•  Pharmacists and 

healthcare professionals 
• Law enforcement 
• Coalition leaders

•  Parents/Teens: Speakers 
and press spokespersons

•  Pharmacists/healthcare 
professionals: Speakers, 
press spokespersons, staff 
collection sites

•  Law enforcement: 
Speakers, press 
spokespersons, staff 
collection site, staff event

•  Coalition leaders & 
members: Organize, 
facilitate and staff event; 
speakers and press 
spokespersons; provide 
in-kind services 

engage target 
audiences:
Medical community—
including pharmacists, 
doctors, veterinarians 
and hospitals, personnel 
—pharmaceutical 
companies, employers, 
politicians, law 
enforcement, realtors, senior 
communities, educators, 
teens, young adults

promote a 
particular activity 

promote the 
passage of specifi c 
legislation

promote the 
launch of a new 
initiative

recognize the value 
of treatment and 
prevention working 
together to 
address rx abuse
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the goal of 
this event is to: partner types partner role 

specifi c partners 
(organization & 

point of contact)

acknowledge 
the existence of 
a newly-formed 
partnership that 
will effectively 
address community 
rx abuse

goal:

goal:

goal:



Full-sized versions of these worksheets are on your Toolkit CD.

take action
With the goals, objectives and timing in place, the planning team 
can move forward on selecting a venue, identifying speakers and 
confirming other details that will make this an engaging, exciting 
event. The steps that follow will help you mark your progress.

event planning checklist

>� 	 6 months: Identify partnerships and planning team 

>� 	 3 months: Select venue and date 

>� 	 2–3 months: Invite panelists, moderator and guests 

>� 	 2 months: Order materials and prepare press packets

>� 	 1–2 months: Prepare panelists and media spokespeople 

>� 	 2–3 weeks: Promote event

>� 	 2 weeks after: Conduct follow-up 
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Confi rm the Big Picture

task who is 
responsible due date completed

select the venue 
and date
Both of these factors set 
the event’s tone. As you 
look at potential dates and 
locations, be sure to check 
for confl icting events. 

identify, invite and 
confi rm speakers
Speakers will be needed 
to introduce the issues, 
whether the event is a 
walk-a-thon or a town hall 
meeting. Speakers should be 
trusted, well-credentialed 
and be comfortable talking 
to the press. If you are 
planning a panel, a good 
mix would include a 
healthcare professional, 
pharmacist, treatment 
specialist, parents/
grandparent and a teen or 
young adult in recovery who 
can tell his/her story.

identify a master 
of ceremonies or 
moderator
This is relevant when 
you convene a panel 
of experts. Moderators 
must be adept at building 
bridges, summarizing 
information, putting 
closure on discussion and 
offering opportunities 
for collaboration. A good 
choice for moderator 
includes: reporters, 
public health offi cials and 
coalition director.

Planning An Rx Abuse Awareness Event.
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Promote the Event
task who is 

responsible due date completed

invite the media
Create a targeted media 
list. The goal is to target 
reporters who cover beats 
such as, health, substance 
abuse, education, family, 
parenting, teens and young 
adults. Bacon’s Media 
Source (www.bacons.com), 
Burrelle’s Media Directories 
(www.burelles.com) and the 
News Media Yellow Book 
(www.leadershipdirectories.
com) are great sources for 
media contacts. Send a 
media advisory to reporters 
the week before the event, 
and be sure to follow-up 
with phone calls. Review the 
sample Media Alert, located in 
the Media Outreach section of 
this Toolkit.

promote the event to 
a broad audience
Ask your partners to help 
you promote the event. Use 
their communication outlets 
to get the word out. Post 
fl yers in stores, community 
centers and other venues; 
create slides and have them 
aired in movie theaters; list 
the event on community 
calendars; and create an 
event page on Facebook and 
invite your Facebook fans/
friends to attend.

create press kits
Your press kits should 
contain a media advisory 
or news release, a fact sheet 
with local Rx statistics, 
speaker biographies and case 
studies and other reports. Be 
sure to check out the Media 
Outreach section of this 
Toolkit for templates and 
camera-ready materials.

rx abuse prevention toolkit:  from awareness to action www.PreventRxAbuse.org

Launch the Event
task who is 

responsible due date completed

if there are 
speakers, set up 
the briefi ng stage 
and listening space
If appropriate, set up a 
sign-in table to collect 
participant names and 
contact information. 
This information can be 
used to promote future 
activities. Create a 
separate sign-in process 
for the press. Don’t forget 
to have ample agendas, 
support information and 
press kits available. 

kick-off the event
Regardless of the event 
type, it’s important 
to frame it with an 
introduction to the issue 
and how this event 
addresses this challenge. 
If there’s a panel, ensure 
that the opening lasts no 
longer than 50 minutes, 
allowing for time at the 
end to address audience 
questions.

facilitate media 
interviews
Interviews can occur 
prior to, during or after 
an event. Be sure to scope 
out locations and times 
for these interviews, and 
to identify your media 
spokespeople in advance.
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Facilitate Post-Event Activities
task who is 

responsible due date completed

conduct a 
debriefi ng
Re-convene the planning 
team to obtain feedback 
no less than two weeks 
after your event. Query 
your speakers as well. 
Ask: did the event meet its 
goals? What worked and 
should be repeated, and 
what wasn’t as successful? 
Is there a need for follow-
up activities? If so what 
are they?

prepare a report 
and action plan
Compile feedback from 
your planning team and 
speakers, develop and 
submit an action plan and 
collect media clippings 
and other evidence of 
event coverage.

implement the 
action plan
Use what you’ve learned 
to craft additional events 
and follow-up activities. 
Because you have done 
such an outstanding job 
of collecting the names of 
agencies and individuals 
who attended the event, 
you can hit the ground 
running for next year’s Rx 
Abuse Awareness Day.

1 Confirm the Big Picture 2 Promote the Event 3 Launch the Event 4 �Facilitate Post-Event 
Activities 
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AWARxE, Get Informed 
http://awarerx.org/main.php  

Community Anti-Drug Coalitions of America, 
Prescription Drug Abuse Materials (See also CADCA 
Strategizers 52 and 38).  
www.cadca.org/resources/series/Strategizer

*Consumer Healthcare Products Association  
www.stopmedicineabuse.org

*National Council on Patient Information and 
Education, Not Worth the Risk—Maximizing Your Role 
as a Teen Influencer—What You Can Do to Help Prevent 
Teen PDA 
www.talkaboutrx.org/documents/TAP2009_
PresentersGuide.pdf 

*National Institutes of Health, Prescription and Over-
the-Counter Medication 
www.nida.nih.gov/PDF/Infofacts/PainMed09.pdf 

National Institute on Drug Abuse, A Research Update 
from the National Institute on Drug Abuse—March 2008 
www.nida.nih.gov/tib/prescription.html

*National School Nurses Association, Smart Moves, 
Smart Choices  
www.nasn.org/Default.aspx?tabid=509

Office of National Drug Control Policy, Parents. The 
Anti-Drug  
www.theantidrug.com/drug-information/otc-
prescription-drug-abuse/prescription-drug-rx-abuse/
painkillers.aspx

Partnership for a Drug-Free America,  
Not in My House  
www.drugfree.org/notinmyhouse

*Regional Prevention Center of Comprehend, Inc. 
w/ Wyoming Drug Enforcement Task Force and 
Wyoming State Board of Pharmacy, Prescription Drug 
Abuse Toolkit  
http://healthcoalition.wikispaces.com/Rx+Toolkit

U.S. Drug Enforcement Administration, Good 
Medicine, Bad Behavior: Drug Diversion in America: 
exhibit with adaptable material 
www.goodmedicinebadbehavior.org/index.html

learn more

King Pharmaceuticals, Inc. 
501 Fifth Street | Bristol, Tennessee 37620 
Tel: 1.800.776.3637 | Fax: 1.866.990.0545 
www.kingpharm.com

Community Anti-Drug Coalitions of America 
625 Slaters Lane, Suite 300 | Alexandria, VA 22314 
Tel: 1.800.54.CADCA | Fax: 703.706.0565 
www.cadca.org

Check out the following organizations and federal agencies to obtain information that 
you can adapt for your Rx abuse awareness event. The “*” indicates the availability 
of downloadable posters and other collateral that you can use right away without 
modifying them. Be sure to review the PowerPoint presentation in this Toolkit— 
Rx Abuse—From Awareness to Action—for additional collateral ideas.
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