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Partner Worksheet
The “who” of partner recruitment heavily depends on an event’s goals and objectives. That being said, 
broad assumptions can be made about the type of partners that should be engaged. The chart below will 
help you identify partner types, roles and points-of-contact. We’ve provided examples to get you started.

the goal of  
this event is to: partner types partner role 

specific partners 
(organization & 

point of contact)

raise awareness 
among the general 
population

• Parents and teens 
• �Pharmacists and 

healthcare professionals 
• Law enforcement 
• Coalition leaders

• �Parents/Teens: Speakers 
and press spokespersons

• �Pharmacists/healthcare 
professionals: Speakers, 
press spokespersons, staff 
collection sites

• �Law enforcement: 
Speakers, press 
spokespersons, staff 
collection site, staff event

• �Coalition leaders & 
members: Organize, 
facilitate and staff event; 
speakers and press 
spokespersons; provide 
in-kind services 

engage target 
audiences: 
Medical community—
including pharmacists, 
doctors, veterinarians 
and hospitals, personnel 
—pharmaceutical 
companies, employers, 
politicians, law 
enforcement, realtors, senior 
communities, educators, 
teens, young adults

promote a 
particular activity 

promote the 
passage of specific 
legislation

promote the 
launch of a new 
initiative

recognize the value 
of treatment and 
prevention working 
together to 
address rx abuse
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the goal of  
this event is to: partner types partner role 

specific partners 
(organization & 

point of contact)

acknowledge 
the existence of 
a newly-formed 
partnership that 
will effectively 
address community 
rx abuse

goal:

goal:

goal:


