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Quick Audio Checkpoints
Can you hear me?

- Check the “audio” field (under “chat”)
- Do your audio levels fluctuate (green-to-yellow)?

If not, click the “phone” icon located in the audio 
section (bottom right) to dial-in. The dial-in number is 
provided. After you have dialed in successfully press 
“ok”.

Press* 6 to mute your phone
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Learning objectives:
1. Understand what social networks are and how they can be 

used to help coalitions in day-to-day work

2. Develop unique uses of social networks to accomplish 
specific coalition goals.

3. Be ready to plan their own social networking goals and 
activities

4. Be able to evaluate successful elements of social 
networking platforms

Continue the 
conversation!

Connected Communities:
http://connectedcommunities.ning.com
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Are you a member of one or more 
social networks?

 A. 0-1
 B. 2-3
 C. 4-5
 D. >5

POLL

Which social networks do you use?
 A.Facebook
 B.Twitter
 C. LinkedIn 
 D.Two of the above
 E. All of the above

POLL

Source: Dbarefoot

Social Media
Menu
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The Right Tool
for the 

Right Job

The Right Tool for the Right Job

• Social Networks are for NETWORKING
Use friends to develop new friendships
Use new friendships to develop new 
(coalition) followers

Use new followers to spread:
Interest in the issue
Information about causes and solutions
Involvement in specific activities

The Right Tool for the Right Job

• Social Network sites are like BARS: each 
has it’s own group of patrons

• Who am I after? Where do they lurk 
online?
o Connected in Facebook, My Space, or Linked 

In?
o On You Tube often or just for specific 

purposes?
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Example 1: Using Your Profile

Example 2: Connecting New 
Friends to Your Interests

Example 3:
Use a 

Group to 
Communicate 

Often
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Example 4:
Use Other 
Group Members 
to Make New Friends

Example 5:

So, knowing 
these things 
how do we 

set our 
goals?
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Focusing Your Coalition’s 
Online Goals

• Coalition Promotion
oIDENTITY of the Coalition
oSpecific IDEA or MESSAGE of the 

coalition
oSpecific ACTIVITY or EVENT of the 

coalition

Focus Your Coalition’s
Online Goals

• Scan to find those:
o promoting high-risk 

consumption
o celebrating high-risk 

consumption
o communicating about 

high-risk consumption
o interested in high-risk 

consumption

The Social Media
Serenity Prayer

Lord, grant me the serenity to accept the 
postings that I cannot change,

The courage to enable the entire network of 
people online to change the things that we 

can,
And the wisdom to know the difference.
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Focus Your Coalition’s
Online Goals

• Create Conversations
o Post an opinion on a news feed
o Link a news article on a news feed
o Create a chat with others at a certain 

time
o Direct friends to a blog or discussion 

board

Q&A

Become better connected for serving
in our communities
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The story behind our social networks

"Social Media is just one of many tools in our 
communications plan."

Why we use the tools we do,
and how we decided to use them. 

Social Networking: Act Local, Listen Global

9



10

Why we use the tools we do.

• Profile
• Page
• Groups
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Why we use the tools we do.

• Sharing
• Listening
• Connecting
• Learning 
• Events Management
• Group Management
• Collaboration 

Why we use the tools we do.

• Listening
• Learning 
• Sharing
• Promoting/Linking
• Inspiration 
• Collaboration 

Social Networking: Act Local, Listen Global

11



12

Why we use the tools we do.
Social Network Support Tools

Tools for the Tools
How to make your social networks work better

7 Tools to make facebook more effective.

• Networked Blogs
• Poll 
• Static FBML
• Favorite Pages
• Slide Share
• Video
• Honesty Box 
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6 Tools to make twitter more effective.

• TweetDeck
• Twellow 
• TweetMeme
• TweetLater
• Custom Background
• Picture 

Q&A

Promote more 
peer-to-peer learning 
opportunities.

--Federal Partner, from the CADCA 
National Coalition Institute's 

2009 Independent Evaluation
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Are you a member of 
Connected Communities?
A. Yes
B. No
C. What's Connected Communities?

POLL

http://connectedcommunities.ning.com
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A Professional Network

It's Twitter Time
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What's 
Twitter?

Twitter ..
what is it good for?
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You don't have to 
TWEET

to use Twitter!

Source: Monkeyworks Illustration

Did you know .... 

http://search.twitter.com
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What questions do you have now?

Social Networks & 
Social Capital

• Spend wisely!
• Avoid online “public”

confrontation
• Be selective; don’t flood 

messages 
• Image matters, as 

always
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Continue the conversation!

http://connectedcommunities.ning.com

Kristy M. Miller
Technical Assistance Manager

Sue Stine
Sr. Manager, 

Dissemination & Coalition 
Relations

1-800-54-CADCA
CADCA’s National Coalition Institute
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Archives of previous sessions?

Past session recordings, handouts and 
PowerPoint files are available on Connected 

Communities > Social Media Group
http://connectedcommunities.ning.com/group/some

References & Resources

• Connected Communities 
http://connectedcommunities.ning.com

• Facebook http://www.facebook.com

• LinkedIn http://www.linkedin.com

• Twitter http://www.twitter.com

• Twitter Search http://search.twitter.com

• Flickr http://www.flickr.com

Photo Citations
• Twitter bird http://farm4.static.flickr.com/3466/3383916444_c17344b56e.jpg

• Social Network http://www.flickr.com/photos/bradjward/3126513447/in/faves-
coyenator/

• Social Media Menu http://www.flickr.com/photos/dbarefoot/1814873464/in/faves-
coyenator/

• The Right Tool http://www.flickr.com/photos/ebarney/3348965637/in/faves-
coyenator/

•All other photos are accessed through paid subscription to either istockphoto
http://www.istockphoto.com and shutterstock at http://www.shutterstock.com
•If you want to use these photos, please subscribe. They are reasonably priced. 
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